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Introduction from Andy & Mike Mindel

Hi,

It’s not just the right keywords that guarantee your online success—it’s also how you

use them. Simply put, most marketers tend to blindly follow the same, tired

research path that everybody else follows. As a result, they miss out on all of the

traffic and profits that some clever keyword thinking could bring them.  

This started our wheels turning, and we asked ourselves, “What if we created a

simple, readable book that got people buzzing with fresh keyword ideas—ideas they

could start using right away to improve their business?”

So we teamed up with one of the smartest SEOs on the planet, Aaron Wall.  We

asked him to create a compact guide, one packed with pointed, practical tips that

focus on what today’s online marketers care about most: getting real PROFIT from

keywords. Also, knowing how busy people are, we insisted that Aaron cut out the

fluff and get to the meat of what you really need to know. 

And we’re delighted with the result. In this ebook, Aaron shows you how to come up

with clever, little-known strategies for getting more valuable website visitors,

outwitting your competitors, and impressing your clients with surefire ways to

skyrocket their website traffic. We’re sure you’ll enjoy.

Wishing you every success online,

Andy and Mike Mindel

Founders, Wordtracker



About Aaron Wall
http://www.seobook.com

Aaron Wall is a highly regarded SEO who spends his time consulting for companies

large and small, blogging, speaking at conferences and participating in search

marketing communities. He has been featured or written in a host of publications

including The Wall Street Journal, Wired, Times Online, Forbes, Inc. Magazine,

Entrepreneur and many others

Since his early days, Aaron got a kick out of doing what was not expected or being

unafraid to be different. He believes you don’t have to spend a lot of money to

succeed online – but you do have to be willing to work hard and come up with

fundamentally unique, creative and useful ideas.

His successful SEO Book has made it onto the course texts for MBA classes, and

his blog http://www.seobook.com has now developed into a membership site with

over 100 online training modules and numerous resources.
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1.  Remember Last Minute Keywords

Some broad keywords, such as flowers, for example may be associated with a wide

array of ideas – pictures, growing instructions, seeds, animations, clip art, or any

number of other ideas. The broad nature of the keyword means there is a limited

amount of focused commercial demand. But what if I forget that tomorrow is my

wife’s birthday, or our anniversary? Desperate times call for desperate measures. 

Instead of searching for flowers or flower delivery, I might search for next day

flowers or same day flower delivery. The urgency associated with such search queries

indicates that a person is much more likely to purchase flowers. Not only are these

searches more likely to convert better, they are also likely to be willing to spend

more for the product, and pay extra for shipping.

Some other areas with common urgent keywords are prescription drugs, payday

loans, payment delivery, parcel delivery, valentines gifts, and tuxedo rentals. Not

everyone will search for dates. Many will look for things like instant payday loans.

Around the holidays many last minute shoppers look at shipping details when

deciding who to buy from. Make shipping details clearly available upfront and

watch your conversion rates improve.
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2. Capitalize On The Power Of Brands

Some keywords bring visitors that convert better than others and those related to

your products’ brand names should be among the best.

                A client of mine came to me with a budget too small to compete in organic search,

so I had to use paid search to prove the value of search to him.

Many keywords in his field had hundreds or thousands of searches a day, but there

was a big problem… none of them converted well enough to be profitable.

We also created a campaign revolving around the specific brands he carried. There

was much less search volume, but these terms converted over 10 times as well as

generic category related searches did.

Some keywords are about discovery while others are more geared toward

conversion. If you are selling the same brands that others sell, you are likely to

convert better if you focus on optimizing for specific brand-related keywords rather

than focusing on broader, more competitive, and more generic keywords.

If you are a brand owner then you need to develop brand awareness which your

retailers can profit from.
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3. Employ A Supporting Cast Of Similar Keywords

Use a range of keywords similar to your core target keywords and you will both

show search engines that your pages are real and get more results from the

additional keywords.

Circa 1997, if you wanted to rank for online poker you made it obvious that your

page was about online poker. You would stuff online poker in the page title, meta

tags, headings, link anchor text, page copy, bold tags, image alt tags, domain

names, file names, and just about anywhere else you could think of. 

Some search engines have become better at understanding natural language

usage, and thus less is sometimes more. Also some engines may filter overly

focused pages out of the search results. However, if you used a supporting cast of

keywords on your page you can rank for a wider range of overlapping keyword

phrases while making your rankings more stable. 

If you pulled your core keyword phrase off your page and replaced it with blanks

would readers of your page still understand what the page is about? If your page is

well optimized the loss of any word or phrase should not undermine the focus of

the page, just make it slightly harder to read.

Here is an example of a well mixed page title, meta description, h1, and h2

heading.

Continues…
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<title>Free Online Poker Room Reviews</title>

<meta description=”Play free video poker online. We have rated the 10 best live

poker websites offering you over $1,000 in free bonus credits. ”/>

<h1>Best Poker Websites Ratings</h1>

<h2>Poker Sites With the Biggest Sign-up Credit Bonuses</h2>

Notice the following

• We used related phrases like site and website

• We used singular and plural versions of credit

• While the keyword focus is somewhat well maintained throughout

the page opening we mixed up the order of the keywords



4. Match Your Target Keywords To Your Marketing

Just because keywords phrases that include modifiers like 'free', 'cheap' and

'discount' are popular doesn't necessarily mean you should use them.

Free is one of the most popular keyword modifiers on the web. Lots of people

search around looking for free. For many businesses free is a legitimate strategy.

Other words that indicate that budget is a high priority in the consumer mind may

sound appealing when you see how much search volume they have, but there is a

big problem. 

Many shoppers who shop on price not only offer the smallest profit margins, but

also provide the biggest headache. Because they are frugal their perception of

value (and often their sense of self-worth) is low. Handling these types of leads can

be a big drain on your finances and your time. 

One of my clients was convinced that they wanted to rank for their keyword with

modifiers like cheap, discount, and affordable. Unfortunately after all the

chargebacks my client got from targeting those customers, his business was no

longer profitable. It was much easier to rank for those keywords than it was to stop

ranking for them.
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To find keywords that are both popular and responsive, try using modifiers that are

appropriate to your business.

Some words that drive leads do not drive customers. Other words work well to

attract the right kind of client. If you represent a large business that sells in bulk

then keywords like wholesaler and distributor can help you target the right

customers.

For small businesses who do not benefit from economies of scale (as large

businesses do), it makes sense to target the type of people who are willing to pay

extra for the uniqueness of the offering.  Words like professional, firm, and

consultant are strong modifiers that indicate people are looking to spend money.

No matter which industry you are in there are modifiers that indicate the desire to

spend significantly – best, premium, and elegant are good generic examples, but

your industry may also have more specific related words. 

• If you sell custom tailored clothing the words custom and bespoke are

powerful keyword modifiers. 

• If you sell perishable foods people want to know that it is delivered fresh,

and some people only buy organic.

• If you sell custom candles, some people only want to buy soy candles.

Some customers may also search for candles without paraffin.
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6. Influence The Keywords In Anchor Text
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Try to get inbound links where the actual words used to link include your target

keywords.

Once upon a time search engines trusted what webmasters put in their meta

keyword tags. However, spammers started stuffing keyword tags full of irrelevant

information. Search engines eventually stopped trusting the tag because it

provided a lot of noise and little signal.

As search engines depreciated the importance of the keywords meta tag, they

started trusting page copy more, but then spammers started aggressively stuffing

keywords there too. Search engines still heavily rely on page copy, especially for

long-tail keywords, but there is another signal of quality that they feel is more

relevant for competitive search queries. 

When people link to you, the anchor text that they use helps your site rank well for

the keywords that are in the anchor text. If you or I link to Wordtracker with the

anchor text “keyword tool” then search engines believe that Wordtracker has a good

chance of being a keyword tool. 

And since influencing others is harder than simply writing copy, search engineers

feel comfortable trusting anchor text more than page copy.

Continues…



… Influence The Keywords In Anchor Text

In some cases an all flash site with virtually no page copy can rank well just based

on the keywords in their inbound links. As of the date of writing, Starbucks ranked

on the first page of Google for the word coffee, even though they do not use coffee

anywhere on their homepage. 

http://www.google.com/search?q=cache:www.starbucks.com/+coffee&hl=en&gl=

us&strip=1 
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7. Pick Keywords Before You Write Content

Use your target keywords in key places like your domain names, page title tags and

file names. That means they are likely to be used as all-important anchor text by

other sites when they link to your site. 

Domain Names

If your domain name is mykeywords.com then many people who mention you are

going to link to you using mykeywords or my keywords as the anchor text. If your

domain name is mykeywordsstore.com many people will link to you with my

keywords store as the anchor text.

Page Titles

For individual pages, the page title tag acts similarly to the way in which a domain

name influences site references. Many people who link tend to reference articles by

their official name. If your article is entitled The History of My Keywords then people

who see that are likely to link to it with The History of My Keywords as the anchor

text.

File Names

Some people link using the full URL as the link anchor text. If your filename is my-

keywords.html then people using the URL to link to your site will give you link

anchor text with your keywords in it.

Continues…
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…      Pick Keywords Before You Write Content

Logos and Taglines

If Paypal put the word Payment Solutions in their logo many people would link to

Paypal using Paypal Payment Solutions as the anchor text.

If you think about what you want to rank for before you start creating content or

building a site it is much easier to rank for those words.
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8. Use Keywords To Encourage People To Click

In Influencing Anchor Text I highlighted how domain names, file names, page titles,

logos, and taglines can all influence anchor text. Many of those same elements

also influence how likely people are to click on your listing when your site appears

in the search results. Searchers do not read the search results, but quickly scan

them.

Eye tracking research by Eyetools, Enquiro, and Did-it shows how searcher

attention is focused most heavily on the top few listings, and also      shows how

searchers quickly scan the search results in an F shaped pattern.

If your domain name matches the searched for keywords it gives you an unfair

advantage, as noted in Frank Schilling’s The House Always Wins.  Having a domain

Continues…
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… Use Keywords To Encourage People To Click

name that matches the keywords makes users more likely to click on your listing,

which helps you get more traffic than another businesses would at that same

ranking. 

Like the domain name, your page title, meta description, and filename play a big

role in creating a clickworthy listing.  Most search engines bold the keywords that

match those searched for, so if you use keywords in your page title, meta

description and page title it helps your site stick out from competitors’.

• It is helpful to get your keyword in the page title and filename.

• Try to use complementary words and keyword modifiers in the page title

and meta description when it makes sense and sounds good.

• You do not want to use keywords so aggressively that the copy does not

read well. If possible, the meta description should have a strong call to

action. 

Here is an example of a well done Business.com listing for business credit cards.

Notice that their listing reads well, and that they get many useful keyword

modifiers in the page title.
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9. Write PPC Ads To Match People’s Motivation

If your PPC ads and landing pages match the intent of the keywords you're

targeting, you'll get higher clickthrough and response rates.

Many advertisers write ads that are not relevant to the target keywords. Keywords

that people use when they researching will not produce many sales, while

keywords that people use when they are buying will not produce requests for more

information. This means: 

• If they want information make sure your listing is rich with keywords which

compare and review products. 

• If they want to shop make sure you use relevant shopping oriented words -

like free shipping, your price point, deals, buy, etc.

Microsoft offers a free tool for Detecting Online Commercial Intention, where you

can enter in a keyword or URL and see what consumer intent they believe is

associated with that page. Notice that they believe that  90% of people searching

for business cards have commercial intent, while only 71% of people searching for

free business cards do.
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10. Take Advantage Of Plurals On Retail Sites

On retail sites, target plural words before singular to reach more searchers

interested in buying rather than researching.

Searchers using both singular and plural versions of the same keyword might be

interested in making a purchase but there can be up to 5 times as many buyers

using the plural. 

So add the magic ‘s’ to your primary target keywords if your selling products on

your website.

Once you start to get traffic and sales, study your own results to find which

keywords work best for you and look out for exceptions to this ‘plural rule’, like

‘Apple iPod’, which is, of course, brand name.

They may not be your primary target keywords but still use the singular versions on

the same page as this will improve your results for the plural and get you even

more visitors.”

19

50 Kick-Ass Keyword Strategies www.wordtracker.com



11. Keep Inbound Link Text Natural

Vary your site’s inbound links’ anchor text by adding extra modifying words. The

anchor text of your inbound links is crucial but if they all have the same link text

search engines might consider them artificial and penalise your site

Here are some ways people link to a site naturally:

• http://mysitename.com/

• www.mysitename.com

• my sitename

• my sitename.com

• my keywords

• owner’s name my sitename

• owner’s name sitename

• etc.

In order to keep your anchor text natural looking, try to add modifiers to some of

your inbound links, and try to create at least a few links that are just your site name

or links that do not contain your keywords.

Rather than creating long anchor text like: ‘Search engine optimization seo

marketing online internet web placement’. You are better off using

many smaller and more natural sounding anchors. 20
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12. Change Your Name To Target More Keywords

If one of your pages ranks #1 for its primary target keyword then occasionally you

can target related keywords by adding them to the page title tag and the headline.

Since people reference things by their official names you can get a lot of keyword

rich anchor text simply by using a focused name. But if you already rank #1 for the

name of your article and you want to rank for more related phrases you may not be

able to if your  article does not focus on those additional keywords.

Some articles can be re-written to help focus on related keywords that were missed

when you first wrote them – add juicy relevant keyword modifiers to the page copy

and page headings. But sometimes page copy is not enough to rank for

competitive keywords. In that case you can change your article title and see if some

of the new people who reference it use the new title as the anchor text.  

After you start ranking #1 for that phrase, wait a few months to build up a few more

links and then you can change your title again and go after yet another keyword

phrase by changing your title again to focus on additional related keywords.
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13. Go Beyond Catalog Listings

If your site is just a product catalog it is hard to build quality links, but if you build

highly valuable content, people will link to it. 

Some new sites have a hard time competing with older sites until they age and

build link equity. If your site is just like all of the established sites on the market it is

hard to gain exposure, mindshare, or momentum. 

But if you also write editorial content covering any of the following you can build

exposure and backlinks which help all pages on your site rank better due to

enhanced site trust from building quality inbound links.  

• The latest industry news 

• Problems in your industry

• The history of your industry, or

• Other potentially non-commercial keywords

In some cases you can use Pay per Click advertising to drive traffic to these non-

commercial topics to get instant exposure and feedback. They tend to be

affordable due to their limited direct commercial appeal (and few merchants

understand the web well enough to realize their indirect value). 
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14. Learn From Your Analytics

Look at your site visitor statistics data to find keywords you didn’t target but are

bringing visitors anyway and could bring more.

Sometimes the keywords that drive a lot of traffic are not the keywords you expect

to. If you write fairly natural sounding page copy, you will use many related

keywords and keyword modifiers that help your page rank for a broad array of

keywords you may not have even intended to rank for.

By mining your analytics data you can find additional areas to focus on, as well as

common keyword modifiers and themes. If you accidentally rank  for a valuable

keyword, imagine how much better you will rank for it when you create a page

focused on that keyword. 

As an added bonus, since your analytics data is private, you will likely discover

keyword ideas that do not appear on many public keyword tools, which means you

may benefit from limited competition.
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15. Push Your Top Performing Pages With Internal Links

If you have items that are selling exceptionally well, but do not rank as well as you

would like for the related keywords, you can help boost the rankings of those pages

for the target keywords by linking to them more aggressively on your site using

keywords in the anchor text.

You can create a section named something like top sellers, editor’s picks, or your

favorites. These could feature top selling items and be linked to aggressively from

a high level page in your site. Or if you have a small site you can potentially link to

your best selling items from every page on your site. 

As well as featuring items, you can feature top paying categories by linking to them

site wide. If you have categories that are underperforming, consider linking to them

less frequently so that more of your overall link equity flows into your top

performing sections instead.
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16. Double Up on Google

Double your Google traffic for target keywords by getting a second page listed in

the search results.

Some search engines like Google will display two pages from the same site

together – the second one indented below the first, as shown in the image below. If

it would otherwise appear anywhere on the same page, the lower ranking page is

moved up to below the higher.”

“For many low competition keywords, getting a second page listed just below the

first is as easy as creating an article offering frequently asked questions or the

history of the topic, and inking to it from the already-listed page.
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17. Sow Early Seeds For Seasonal Rankings

 If you want to rank for Christmas-related search queries, start your campaign at

least two months before 25th December.

The shopping season starts at least a month before Christmas and search engines

lag your promotional activities so you need to start as early as possible to give them

time to react to your marketing and rank your pages for the entire shopping season.

Use tools like Google Trends and GTrends - a Wordtracker and Google Trends

mashup – to see when keywords tend to start picking up search volume.

Continues…
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… Sow Early Seeds For Seasonal Rankings

Beneath the search volum graph, Google also highlights news coverage. Their

trends page also links to past news stories, which may help you come up with

related marketing ideas.

Remember to write down everything you did to get ready for the season so that you

can use this year’s strategies and tactics to create a marketing plan that helps you

do better next year. 
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18. Cater For Special Needs

Some people are deaf or blind. Other people have wide feet. Many businesses fail

to cater to special needs. By creating accessible content and using descriptive

keyword modifiers that help cater your service toward those with special needs you

can uncover less competitive markets-with potential clients who are willing to pay

extra for those who fulfill their wants and needs. 

A person who is blind can only buy from a small subset of websites, but they

appreciate the sites that serve them. A person with extra wide big feet is probably

willing to spend a good amount on a pair of shoes that they know actually fit their

feet.  A person who is allergic to cotton will pay a lot for all leather shoes. Modifiers

like size, shape, color, feel, cut and fit are all important, especially for apparel

purchases.
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19. Make Your Images Readable

Get more visitors from image searches by using text to describe your images.

Most search engines find it too computationally expensive to read pictures. Google,

acknowledging this problem, went so far as launching an Image labeler game

which pairs contestants against each other to describe pictures.

In some industries, such as those with celebrities and adult related topics for

instance, image searches comprise a large portion of the search volume. 

The easiest ways to make your images visible to search engines is to use text to

help describe them. You can:

• Use a filename that describes the image 

-  Use hyphens to separate words in the image name

-  Name the image something like my-keywords.jpg

• Use a descriptive image alt attribute to describe the image

-  Typically somewhere between 2 to 5 words

-  It should consist of your core target keywords 

-  It should not be a long list of repetitive keywords

separated by commas

Continues…
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vegetables and fruit" title="Fresh fruit and vegetables from

local farmers and producers in Virginia" />



• Use a descriptive image title to describe the image 

-  This is generally less important than the alt attribute

-  It can be a bit longer in nature, and read like a sentence

• Use descriptive text near the image

-  You can do this through the use of  a heading and/or a caption

• Use descriptive link anchor text referencing the image

-  If you link to the image use your keywords in the anchor text

of the link

Each of these methods helps search engines better understand what the image is

about. Webpages are created out of hypertext markup language. Here is an HTML

source code view of what a descriptive image presentation may look like for a

picture of a naval orange

<img src=”navel-orange.gif” alt=”Navel Orange.” Title=”Picture of a delicious navel

orange.” height=”100” width=”100” />

It is also worth noting that some search engines may treat the image alt attribute

like anchor text if the image exists inside a HTML link. For the following image code

wrapped in a link the alt text of My Keywords would act as the link anchor text.

<a href=”page.html”><img src=”my-keywords.gif” alt=”My Keywords.”

Title=”Picture of my keywords by the sea.” height=”100” width=”100” /></a>
30
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20. Encourage Customer Comments

People tend to use language in similar ways. Integrating user reviews and comments

in an ecommerce site or blog helps ensure that each page of content is unique, and

helps provide page rank for a much broader array of keywords than you may have

thought to target. When somebody comments on a specific topic, the page becomes

more relevant for that topic, which really helps you capture the long tail of search

queries.

For example, these are search queries that resulted on a click to my site. Some

people are wondering if Wellbutrin gives you energy and makes you jittery, while

others want to know if it makes you tired and sleepy.

Continues…
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People have vastly different experiences and opinions about any product. Enabling

user feedback allows you to create relevant content which captures both ends of

the spectrum.

Many web users are horrific spellers, which means that they will submit spelling

errors to your site. The good news is that many web users are also horrific at

spelling…so many of them will end up searching for the common misspellings that

work their way into your content.
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21. Provide The Definitive Answer

Give definitive answers to the what? when? how? why? and who? questions asked

about your site’s subject area.

Many online discussion groups exist for just about any topic imaginable, where

communities chat about interesting topics and ask each other questions. Searching

for depression forums in Google brings back thousands of search results. With sites

like Amazon’s Askville, Yahoo! Answers, Live QnA, and a number of additional

question and answer sites to be found online, there is a large database of questions

people have asked. 

Before submitting questions to these sites many people would likely search online

for answers to them. Creating content that acts as the definitive answer to common

questions allows you to leverage all this community knowledge to create content

that will rank for important search queries. 

Many people not only ask search engines questions, they also ask them in question

format, using common keywords like how, when, why, and does. Sprinkling some of

these words into your copy can help you rank for questions related to your content.

Here are more examples of search queries from that Wellbutrin page. Notice that

some of the search queries even contained question marks in them. And people

ask the same question in many different ways. 

Continues…
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… Provide The Definitive Answer

Answering questions drives a target traffic stream AND when it is well structured

and easy to read it creates the type of content that people love to link to. 
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22. Compare Competing Products

Comparison content works well for bringing in targeted search traffic because many

people entering a field do background research to compare products, and very few

websites offer honest in depth reviews. By using smart formatting, comparison

charts, and relevant keywords you can pull in this traffic stream and give the

consumer the information they need to confidently make a decision.

If you wanted to use web technologies to build your business today, and were new

to all of the following, which would you choose to use? 

• A local domain name, a .com domain name, or some other extension?

• Shared hosting, virtual dedicated hosting, or dedicated hosting?

• Wordpress, MovableType, Drupal, Blogger, or

• Paypal, Clickbank, or Authorize.net?

The answer to the above questions likely depends on personal taste, target market,

and many other specifics related to your business. Different products, services, and

tools are good at different things.

Many of the top ranked search results are official company content, biased blog

posts, thin affiliate sites, brief mentions, or hate sites. Because of the nature of

those types of pages, they tend to do a poor job telling you what you really need to

know if you want to compare two similar products or services. 
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23. List Every Part Number

On product pages, use relevant part numbers, model names and product types

because they will be searched for, both on their own and with your pages’ main

target keywords.

Some products have many different ways in which people can find them. For

example, people may search for a book based on: 

• Author name

• Book name

• ISBN, or

• Book topic

Some products also have abstract part numbers like PBN-947. Some people will

search for such items using PBN947 in their search query. 

Try to list any relevant alternate part numbers on your pages. Even if you do not do

that you can still expose your site to this traffic stream by bidding on those

alternate keywords via pay per click search services such as Google AdWords.
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24. Spy On The Competition

Spy on the competition when planning a new site’s information architecture and

deciding how to use your keyword research.

Spend some time surveying the marketplace to find out which sites are big in your

industry and take note of their strengths and weaknesses. In addition to surveying

sites, there is a wide array of affordable competitive research tools which help show

you which keywords are important to your competitors. Here is a short list of some

of the more popular competitive research tools:

• Compete.com Search Analytics – shows a weighted sample of keywords

driving traffic to competing sites, so you know which keywords are the most

important to your business. Compete.com Search Analytics also allows you

to buy a list of top keywords by industry.

• KeyCompete – shows a list of keywords that competing businesses are

buying on search engines.

• SEO Digger – shows a list of keywords that competing sites rank for in the

organic search results.

 • SpyFu – shows a list of keywords that competing sites buy or rank for

Continues…
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• Google Analytics offers industry benchmarking, and more recently Google

Trends for Websites launched, showing 10 popular keywords driving traffic

to the most popular websites. 
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25. Check Public Statistics To Research Your Industry

Look for new keywords to target by trawling publicly available site statistics.

Some websites make their stats publicly available. You can research how many

times each Wikipedia page is viewed here and see a list of their top 10,000 pages

here. Beyond a few big sites sharing stats, you can also look for the stats of smaller

sites using a variety of means.

• Compete.com shares the top 5 results from each site for free.

Here is Competer.com’s Wordtracker profile.  

• Some webmasters leave their server logs and/or stats publicly available.

The folder location depends on what service they use, but when you find a

footprint you can search for other similar stats from people using the same

service. Some stats programs like Webalizer, AW Stats, or Mint are often

located in folders off the root of the site named by the program they are

running, like blackhatseo.com/webalizer/.

• Some outsourced third party stats providers, like Sitemeter let you research

traffic sent to competing sites. Many webmasters who use such services

either have a button on their website or a line of Javascript in their source

code. 

• Some websites aggregate their stats with third party providers. Google

Analytics offers industry benchmarking. 
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26. Catch The Latest Trends And Target Newly Popular Keywords

Be the first to build content that targets newly popular keywords that emerge with

new trends.

Services like Yahoo! Buzz and Google Trends allow you to track hot new search

terms. Google Checkout Trends lets you see purchase trends as well. 

eBay offers a free service they call eBay Pulse, which allows you to track hot items

by category. If you want more in depth data from eBay you can subscribe to their

Marketplace Research program.

Amazon lists by category new items, best sellers, and movers and shakers.  

Sites like Google News allow you to susbscribe to news feeds for select keywords.

Subscribing to a half dozen or dozen blogs in your industry will also keep you alert

to industry shifts, to what people are talking about, and to new keyword

opportunities. 

If you want to catch macro trends, subscribe to free trend newsletters like the one

provided by Trendwatching.
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27. Specify Content Formats

Create content in different format types and add the names of the format types to

relevant pages.

This tip is one for those who are taking a long view of search. A few years ago few

people specifically searched for blogs. But as blogs got more popular, more people

have added blog or blogs to their search queries. 

Based on the recent rise of online video and the wiki, some users may also start

adding words like video, videos, wiki, and wikis to some of their search queries.

Online presentations may or may not take off as well.

If you sell a B2B service you may also be able to draw in a number of great leads by

publishing some information in PDF format, and optimizing the download page to

rank for your keywords + PDF.
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28. Submit Keyword Rich Content To Trusted Sites 

Get relevant quality inbound links by submitting content to sites that are trusted by

the search engines.

Part of the relevancy process comes down to domains proving trustworthy by

getting links from other trusted sites. If you are new to the web it may take a while

to get your website to rank for competitive keywords. A shortcut that should work

for most webmasters is publishing content on trusted domains. 

• If you have trusted friends in your field or know of other leading authorities

in your space who accept guest articles, you may be able to get your name

better known by writing articles for them. 

• Online video sites like YouTube may have their content tightly integrated

near the top of the search results.

• You can publish in full text document hosting sites like Scribd and Docstoc. 

• Hub & lens type sites like Squidoo.com, Work.com, and HubPages allow

you to upload content to their sites.

• Some media sites like Fast Company and eBay allow guests and users to

write blogs on their sites.
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29. See What A Search Engine Sees

The Google AdWords keyword tool offers an option to return a list of keywords

based on any specific URL or website. If you input a key page and they return

relevant keywords and keyword modifiers that are not in your content you may

want to:

• Try sprinkling some of those terms in your content, and/or

• Consider extending your site to cover related searches that can drive

exposure

For example, ilovepeanutbutter.com could make their site relevant for hundreds of

additional keywords by publishing more recipies online. Even the niche concept of

peanut butter cups has a variety of related keywords.

Continues…
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Yahoo! offers a term extraction tool which displays concepts that they feel are

important within a piece of text. Microsoft’s AdLab mentioned they have a keyword

extraction tool coming soon as well.
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http://adlab.microsoft.com/


30. Look at Competitor's Titles & Link Anchor Text

Many businesses and individual SEOs are results oriented and know which

keywords have value. By researching their marketing techniques you can discover

high value keywords and keyword modifiers you may not have thought of. 

Look at Niche Competing Sites

Some of your top ranking competitors rank well due in part to on-site SEO. So why

not let their already proven work also work for you? You can get some good ideas

for keywords and important keyword modifiers to target by looking at: 

• How they structure their site

-  Which topics are they linking to site wide?

-  Are any of these important topics you should focus on as well?

• The keywords they use in their page titles

-  Are they using keywords in their page titles? 

-  Do they make good use of modifiers (like the Business.com

example in Making Sure You are Clickworthy)?

• The keywords they use in their internal links

-  Look at their site wide navigation and at how their local navigation

changes as you get into different sections of their site.

-  Look at their sitemap to see if they are using keywords there…they might 

reveal their keyword strategy and entire site structure on a single page.

Continues…
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… Look at Competitor's Titles & Link Anchor Text

-  Look at how they link to other pages from within their page content – this

can help you find more keyword modifiers and yield their conversion

improvement tips

General Sites that Share Growth Plans

Mahalo is a popular web 2.0 service aiming to create a human-compiled search

engine of popular search terms and how to guides. They mainly publish content to

target high value or high traffic keywords. They also have what they call a

Greenhouse, where they list recently accepted articles and keywords they want

users to create content for.

Individual Contributors to General Sites

Some sites like Squidoo, HubPages, and Associated Content pay contributors a

portion of the revenue generated for creating content for the site. Run a

competitive analysis report against some of these types of sites to see which

keywords are driving the most traffic to a particular site. Then look at the pages that

rank for those queries and evaluate the keywords and keyword modifiers they are

targeting (primarily in the page title). If an individual contributor to such a site is

making many pages that rank well for fairly high traffic terms, they might be doing

your keyword research for you.

Continues…
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Sites Where Users Control Link Anchor Text

Many general article directories like EzineArticles.com allow webmasters to link

back to their own sites from their articles. Many people submitting articles use

keywords they want to rank for. Search EzineArticles.com for your topic and look for

keyword ideas in the link anchor text of used by the people writing in your field. 

Some smaller directories allow webmasters to use whatever anchor text they want

when submitting their websites. Webmasters aware of the importance of anchor

text often put their valuable keywords and keyword modifiers in the anchor text.

Sites like Strongest Links and ISEDB list a number of smaller directories. 
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31. Consult Keyword Suggestion Tools

Use keyword suggestion tools like Google Suggest to find new popular keywords

Search engines try to correct misspellings and guide users forward the keywords

they think the user intended to search for. This helps shape how users interact with

search engines, and drives significant additional traffic to the keywords the search

engines recommend. 

Google offers something called Google Suggest, which helps auto-complete

search queries based on the searcher’s input. Google Suggest generally highlights 

Continues…
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… Consult Keyword Suggestion Tools

highly popular solutions, and guides additional users to those queries. 

Google also recommends related search queries within the search results for some

keywords, like so:

Yahoo! offers a search suggest feature which suggests related queries in real-time.

Other major search engines, including Microsoft Live and Ask offer alternative

keyword suggestions within the search results.
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32. Mine Ad Placement Data

Find new partners for linking and direct advertising and find new content ideas by

using Google PPC campaign reports to show where your ads are most successful.

Google AdSense allows publishers to profit by syndicating Google’s ads on their

websites. If you feel you have already published content for most of your keyword

ideas you can buy AdSense ads and run placement performance reports to see

where Google is syndicating your ads. Here is a screenshot of a couple of listings

from a CSV export from one of our ad campaigns:

If some publishers are displaying a lot of impressions or sending you many ad

clicks, contact them to cultivate relationships, and buy ads and/or links from them

directly. 

In addition the ad placement data may help you find new content ideas and

keyword themes related to your business.  

As a bonus tip, if competing businesses publish AdSense and you run ads targeting

their sites (with a high enough bid price and large enough ad budget) you can

figure out how much traffic they get and also which pages are their highest traffic

pages.
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33. Pick Your Competition Carefully

When looking for market entry points it is not only important to consider the

relevancy of keywords, but also    the strength of your competition. 

If you were to create a website about Diverticulitis, and you wanted to target the

core keyword Diverticulitis, in the US you would need to compete with the Mayo

Clinic, Merck, Wikipedia, and the National Institutes of Health. That is pretty fierce

competition. It might take a year or more before your business could outrank them

in Google. 

The keyword Diverticulitis diet shows over 25% of the search volume of Diverticulitis,

and the competition consists of many thinner low quality sites that should be much

easier to beat in the search results. 

If, over time, the Diverticulitis diet website showed great traction you could

eventually hope to rank for Diverticulitis as well.
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34. Overlap Your Keywords

Sometimes a core keyword is contained inside a relevant long tail keyword phrase,

and sometimes there are multiple overlapping keywords which can naturally be

strung together.

If you wanted to target a page for credit card it might take a while to rank, but you

could pull in traffic more quickly for related, less competitive keywords like best

credit card and credit card offers. If you made your page title best credit card offers

you could target all 3 phrases while still sounding natural. 

Even within the niche of best credit cards there are a lot of different ways in which

people search for information.

Continues…
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When your site is new with limited authority you may rank for the less competitive

terms quickly, and as the site ages and gains authority it should rank better for the

more competitive keywords.  
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35. Query Your Search Box

Study what people search for on your own site. Such searches are a powerful

indicator of user intent.

Search is a powerful indicator of user intent. When people search they are telling

you what they want. 

If people find your website and are searching on it for things that you do not carry

then there is a good chance that they would buy them from you if you did carry

them. Plus if they are using your site search to look for something then perhaps

there is limited competition for that keyword and/or they are searching for new

products or services.

Your site search box can help you:

• Improve your current content

-  If people are searching for topics about which you have content, but they

are using different words to search for them, you can edit your page copy

to add the related words onto your pages.

-  Editing your page copy will improve your users’ experience by making it

easier for them to search on your site to find related content AND it will

help your pages rank better in Google for those keywords as well.

Continues…
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• Find new keywords to bid on

-  As markets evolve people look for new products and people search for

older products for new purposes with new keywords. 

-  In addition to using on site search behavior for modifying your content

you can bid for exposure on these new keywords as well.

• Find additional content ideas and products to add to your website

-  Many quality sites have lots of great content, but are simply missing

important areas. When your site search proves inadequate it is an

opportunity to expand your website as searchers can help you to identify  

content ideas.

-  Below is an example of how searchers can help predict demand for a new

product, and how using that data can help your site rank for it even before

the product is available.

Using Site Search Data to Predict Product Demand

Ken Robinson gave a great speech at the TED conference where he talked about

education killing creativity, and mentioned the book titled Epiphany that he was

working on. 

The speech was so great that many people who saw the speech (live or online)

decided to go to Amazon.com to buy his latest book. People used the Amazon.com 

Continues…
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search box to look for the book but could not find it. But Amazon knew to associate

that word with his name because of how people interacted with the site.

The text from the related searches is indexed by Google, and now Amazon.com

ranks #1 for the author name and book name combination. When the book finally

launches they will likely still rank at or near the top of the search results.
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36. Optimize For Things That Don’t Exist

Many people search for things that do not exist. And because the products do not

exist, typically spam and low quality websites are the only sites competing for these

keywords. That makes it easy to rank if you have a relatively strong website.

Sometimes people wish they could find products that absolve them from their

current responsibilities or conditions. In some cases (say detox pills for example),

such products may exist. In other cases (an overnight Harvard degree) the products

do not exist. If a person wants to lose 20 pounds in 2 days or to exercise in their

sleep, you can create content explaining why those ideas may not work, and then

reference some related and more legitimate offers.

Beyond the nefarious and/or hedonistic tendencies of some, there are also

legitimate goodwill searches for some things that do not exist. If a model of printer

or digital camera is taken off the market and you had a page for it then it might not

make sense to take that page down when you no longer carry the product. There

are a couple of reasons why it might make sense to keep the page up

• The printer may no longer be sold new, but you still sell parts

and/or ink refills for it.

• Some consumers have left a trail of recommendations for products on

review sites, blogs, and question & answer sites. As people stumble across

Continues…
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… Optimize For Things That Don’t Exist

some of these reviews they may search for the products that got warm

reviews. If you no longer carry the product, but can state that it is no longer

supported and model X is the new equivalent model  – you can then rank

for that targeted traffic stream and redirect them to the most relevant offer.
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37. Use Humor to Build Links

If you started a brand new site today and wanted to rank for Viagra it would be quite

a difficult task if you approached it using basic traditional SEO techniques, but you

could probably rank if you use humor like John Hargrave did, and then wrap ads

around the humor page.

Another guy created a blog about testing all kinds of penis enlargement pills.

Bloggers laughed at how dumb the guy was…meanwhile they kept linking to his

site, and eventually his site ranked for many keywords in that market.

There are potential legal, brand, and other risks to these types of marketing ideas,

but there are also potential rewards.
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38. Share Their Anger

A lot of searches are  driven by frustration or a problem and you can target those

searches by providing authoritative answers.

Many people who have Microsoft Outlook on their computers have trouble setting it

up, and predictably ask questions like what is SMPT? and how do I configure

Outlook?

For some of your most popular products, try them out yourself and listen to

common customer questions, complaints, and feedback. If you explain how to

configure Outlook with a walkthrough then people are likely to search for your

content, read your content, and link to your content. All of which will help your site

rank better, plus you can advertise your products on that page. After building trust

you could recommend and sell a wide array of products and services, like:

• Microsoft Outlook licenses

• Free and commercial alternatives to Microsoft Outlook

• Training guides and video on how to use Microsoft Outlook

(and other program), and

• IT consulting
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39. Browse Books For Ideas About Site Structure And Content

Look at the content pages in quality books to get ideas on how to structure your

website. Also read the books for content ideas.

Some books take hundreds or thousands of hours to research, structure, write, and

edit. And yet all that research is typically available for under $50 in most markets!

Many books (especially those in the Idiot’s Guide to or For Dummies series) tend to

do a good job breaking down complex topics into easily understandable chuncks. 

While they might not be comprehensive and up to date, they still offer a nice

baseline on how to think about structuring website content. If you align their

chapters with sections of your site it can help you quickly create a baseline structure

for your website from which you expand as you do more research. 

Reading through the books, you’ll see that some of them are rich in FAQs and How

To sections. These topics are great idea sources for blog posts or pages on a

website. 

History often repeats itself, but many old books and newspapers mention topics

that are not well discussed online. Bringing some of these ideas onto your site or

blog makes you look well researched and differentiates you from lazier

competitors. 
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40. Hold On To Your Assets

Make sure you have pages on your site to target the keywords relevant to any off-

site content you create – like videos on YouTube or books in print

Some people create popular videos and upload them to YouTube, giving Google

control over their content. If you upload content to YouTube, make sure you also

make an official post on your own website offering a highlighted textual

background with any associated resource links and/or a textual transcription of the

video. This allows you to preserve some of the link authority that you would

otherwise be granting almost exclusively to YouTube. 

If you plan on coining a new phrase which has a chance to become popular or are

tracking keywords that seem like they are growing in popularity, try to register the

associated .com domain name and your local version of the domain name if

possible. Registering the domain name is a good way of preserving control of the

keyword. If it does better than expected, it might make sense to create a dedicated

mini-site, blog, or other resource site focused on the keyword. 
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41. Put A Value On Your Keywords

63

Find out how much the keywords you’re considering are worth so that you can

concentrate on the ones that will provide the most return for your efforts.

The most precise way to know the value of keywords is to set up analytics and

conversion tracking and see how much the keywords are worth to your business –

gaining traffic either through organic rankings or buying pay per click search ads.

Short of doing that, search engines do offer free estimates of the value of

keywords.

Google Traffic Estimator

https://adwords.google.com/select/TrafficEstimatorSandbox 

How to use Google Traffic Estimator:

• Enter the keywords you want to discover the value of

-  Exact match [keyword tool] shows the value of searches specifically

Continues…
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… Put A Value On Your Keywords

for “keyword tool”

-  Phrase match “keyword tool” shows the value of searches containing

that phrase (including exact match values)

-  Broad match “keyword tool” shows the value of searches related to

“keyword tool” even if the words are in another order and closely related

even if they are not exactly matching. For example tools for keyword

research could count against this value. This number also includes the  

value of exact match and phrase match. 

-  By entering in all 3 versions and comparing the price ratios you can see if

most of the search volume is in the head (ie the core keyword), or if much

of the search volume is in the long tail

• Do not enter a max bid or a budget.  This way Google will assume you want

to pay enough to rank an ad near the top of the search results.

• Select your currency, language, and target countries. 

• Click on continue to get the results.

As a disclaimer, these numbers estimate ad clicks for the first ad position. Due to ad

clickthrough rate and other variables these estimates can be off by quite a bit, but

this tool does provide a nice baseline value.  

Continues…
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 In many cases the organic search results get more traffic than the paid ads, so if you 

 get a #1 organic search ranking in Google and your site is set up to convert well you

should be able to make at least the output estimated cost per day if the market is

fairly efficient and accurate.

Microsoft Search Intelligence

http://adlab.msn.com/

Microsoft offers an Excel plugin which allows you to discover Microsoft monthly

search volume for keywords and estimated click costs. On their AdLab site they

also state that a web based tool is coming soon. Ad Intelligence looks like this

Yahoo! Search Marketing

http://searchmarketing.yahoo.com/ 

Your Yahoo! Search Marketing advertiser account shows your estimated monthly

impressions, bid price, and CPC for a group of keywords. If you wanted to research

one particular keyword you could limit the ad group size. 

Continues…
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… Put A Value On Your Keywords

None of these tools are perfect, but they can all be used to give you an idea of the

size and value of a keyword market. Please note that outside the United States and

Japan both Microsoft and Yahoo! have limited share of the search market.

66

50 Kick-Ass Keyword Strategies www.wordtracker.com



42. Beware The Business Bias Of Search Engines

While the largest search engines have more keyword data than most other tools

the search engines also have a for profit agenda. Their goal is not to give you cheap

traffic, but to try to get merchants to compete aggressively with each other on the

most competitive keywords.

Erick Herring's company, Adapt, is run by Michael Harris, once a senior VP at

Overture, the company that pioneered search engine marketing and was eventually

purchased by Yahoo!. In a 2008 scathing article about Google AdWords, Herring

says:

"We know for a fact - because we know what happened at Overture - that when a

quarter runs short, you turn the knob and more money comes in," Herring says.

"That happens all the time at Overture, and I'm sure it happens at Google. Why

wouldn't it? Like you said, it's a publicly traded company."

That article covers many of the mystery meat aspects of AdWords. But to fully

appreciate the commercial bias of Google’s keyword tool, consider that Comscore

discovered that Google deliberately lowered search ad coverage from 56% of

queries to 48% of queries in 2007 and early 2008. Google lowering their ad

coverage shows that they willingly decided NOT to accept money for some

keywords so they can try to drive up the costs on other keywords.

Continues…
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Source:

http://www.comscore.com/blog/2008/02/why_googles_surprising_paid_click_dat

a_are_less_surprising.html
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43. Don’t Break Up Your Keywords

When your keywords consist of more than one word, keep those words together in

your page title tags

For many affiliate oriented keyword offers dozens or hundreds of webmasters

compete for the same search terms. If you have similar site trust as other affiliates,

but use a flowery page title that spaces out your keywords, then you stand a good

chance of losing out to people who put their keywords closer together in the page

title. 

To give an example, Microsoft adCenter had an affiliate program where they gave

away coupon codes with free ad credits. Some page titles for such an offer might

appear as:

• $50 free Microsoft adCenter Coupon Code. or

• Microsoft adCenter $50 Coupon Code

Of those two page titles, the first would likely rank better in Google because the

second version has $50 splitting the core keywords in that offer. 
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44. Optimize Press Releases For Current Popular Subjects

In your press releases, combine your target keywords with current buzz words and

news stories to help get them noticed and picked up by journalists and bloggers.

Many reporters search for new news stories submitted to sites such as PR

Newswire. If you target only your business name they are unlikely to discover your

news unless you are already a big company. 

Optimize for Hot News Trends

With press releases you want to optimize for related category keywords and any

other industry related keywords that are likely to be followed by many people. 

• What are the macro-trends in the media? How can you relate your field,

customers, or business to hot themes (like gasoline prices, real estate

prices, employment trends, the economy, internet privacy, political stuff,

etc)?

• Who is the press talking about? You might also be able to get additional

exposure by using an analogy, stating that your company is the Google (or

other popular company) of the market.

• What industry specific issues are already being talked about in the press?

What can you add to them? And,
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• What was popular this time last year? Will that trend continue? Why or why

not? What can you use to prove your theory? What can you add to make

media members want to talk about your point of view?

Get a Quote or Endorsement

Quoting a famous or trusted person on your news helps aid the authenticity of it,

and if they are well known it will also help your press release gain more exposure. 

• When Demand Media wanted to enter the health market they partnered up

with Lance Armstrong on LiveStrong.com.

• In some cases you do not need to seek a quote from a person, but can

quote from their public material. For instance, internet privacy became a

big issue when a court ordered YouTube to turn user data over to Viacom.

Part of the reason a judge felt comfortable doing so was because of a prior

Google blog post which stated that "the IP addresses recorded by every

website on the planet without additional information should not be considered

personal data, because these websites usually cannot identify the human

beings behind these number strings." In other words, their own words were

used against them. 
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45. Chase The Long Tail

Aim to get traffic from the long tail of searches - that is longer keywords that

include your target keywords. For example, 'gourmet chocolate business gifts' is a

long tail keyword for 'gourmet chocolate'.

For high volume keywords most major keyword research tools should be fairly

accurate. But for lower volume keywords the tools run into more of a sampling

error where it is easy to be off by quite a big margin. 

In a 2004 [Haifa Presentation] Google engineer Amit Singhal stated that of over

200 million daily queries at Google, over 100 million of them were unique. And at

the 2007 Searchology event Google engineer Udi Manber in his (Ramblings About

SEO Blog) stated that 20% to 25% of searches Google sees each day have not

been seen by Google before. So how can you tap into this long tail when most of

the keyword tools have sampling errors?

There are at least 5 different techniques you can use to ensure you are effectively

covering the long tail:

• If your site is already well established you can look through your analytics

data for common keyword modifiers and alternate keyword forms not

picked up by many of the keyword tools.

Continues…
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… Chase The Long Tail

• Use multiple keyword tools to get data from different sources to help fill in

any gaps. Tools such as Wordtracker’s thesaurus are especially helpful for

finding keywords you may not have thought to look for. 

• Use Pay per Click marketing and test to find o ut which keywords have

volume.

• Extrapolate keyword ideas from neighboring keywords. If yellow widgets

and green widgets both have a common modifier but the keyword tool is

not showing that modifier for red widgets then you are still likely to want to

target the keyword phrase that includes that modifier as well as red

widgets.

• Extrapolate keyword trends from more common keywords. If Boise, Idaho

presents too small a data sample then look for similar keyword data from

larger data sources like New York City and Chicago. 
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46. Listen To Customers And Answer Their Questions Online

Answering common questions online not only helps improve perceived value and

business efficiency – but it can also help you pull in more search traffic for searches

related to your target query. 

For every person who contacts you with a question or comment, there are probably

a dozen people who are thinking the same thing but saying nothing. If you find

common questions when interacting with customers via emails, surveys, or any

other type of interaction you should probably answer those questions online. 

Pay attention to what your customers say on the phone as well, looking for

keywords and questions to answer. Sometimes people are more likely to blurt

something out when they are talking than when they formulate a written response

or question.
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47. Never Trash Your Junk Mail

Study direct mail and television ads for new keywords to target.

In Google’s Pay per Click ads, merchants only have 95 characters to make an offer

and differentiate it from competing offers. This limited character count leaves little

room for waste, which means that the ad content tends to be exceptionally keyword

rich – offering core topics, modifiers, and promotional ideas.

I get about 2 credit card offers every day. A forest died to send me offers I don’t

want. For them to continually send out such offers they must test and refine the

sales messages. Direct mail pieces are a rich source of relevant keywords because

they typically make an offer and answer many related questions that help people

convert.

Television ads often present an opportunity for shadow brands. In pitching their

products some advertisers elevate the mindshare of some related keywords, which

increases search volume. Free credit report was a search term before Experian spent

millions of dollars marketing FreeCreditReport.com, but their marketing of that

domain name built search volume for related keywords as well. While the search

volume for free credit reports is much less than the volume for free credit report you

can see from this Google Trends graph that spikes in searches for free credit report

in 2004 and 2005 (likely driven by advertising) also created more search volume

for the plural keyword. Other keywords in this space also enjoyed a similar lift. 
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48. Solve Their Problems

Write about the problems your products solve – not just the products themselves.

Rather than thinking only about your product and using descriptive words for what

it is, it may also make sense to think of why people would want to use it. Many

people who end up buying a solution do not know your company or products exist.

They start by typing their problems into a search box looking for answers to them,

and to their needs and wants. 

If you are in a market where most competitors are trying to sell on the same idea

coveing topics and questions that most of the market miss, can help you build a

traffic stream and build leverage against competitors who are all busy fighting each

other.

Also, offering problem-solving advice (even when it is not commercial in nature)

builds trust, consumer loyalty, and makes people more likely to talk about you and

link to your website. 
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49. Bid On Broad Match Terms

Bid on broad match keywords with Pay Per Click advertising to research deep into

the long tail of searches that contain your keywords.

Most major search ad networks (like AdWords) have various matching levels, which

allow you to bid on exact keywords, or looser variations. When bidding on broad or

phrase-matched versions of keywords there are 3 different ways to find out which

additional keywords and keyword modifiers are being searched and/or sending

traffic to your website

1. Check your analytics data and/or server logs to look for common keywords

and keyword modifier themes

2. Use the tagging which is built into many of the ad networks to pass the

trigger keyword information, and

3. AdWords allows you to create what they call a Search Query Performance

report, which lists some of the keywords that have sent traffic to your

website. 
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50. Speak Their Lingo
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While some keywords are the same in different locations many keywords are

different in different locations. In the US people might search for a rental car, but in

the UK people are more likely to search for  car hire. 

There are a number of sources you can go to for local keyword data.

1. Wordtracker offers a great clean source of UK specific keyword data. 

2. Google Trends shows which locations a particular keyword is popular in

(though these trends tend to show only search values for high volume

keywords).

3. The Google Traffic Estimator estimates daily AdWords click volume for an

AdWords ad. You can limit this data to any select language and/or country. 

4. In the few countries where Google is not the market leader in search, some

of the other leading search companies provide keyword tools. For example,

China’s Baidu offers a keyword tool.

http://www.wordtracker.com
http://www.google.com/trends
https://adwords.google.com/select/TrafficEstimatorSandbox
http://www.baidu.com/search/error.html


51. Be Prepared (bonus tip)

If you are running any offline advertising make sure you are well positioned online

ahead of time. 

People get exposed to all sorts of advertising messages – we get a huge number

every day. If an ad catches their attention, one of the things that they do is to search

online after seeing an ad, for example on a billboard. One of the things that

advertisers forget is that people carry out searches after being exposed to

advertising. If you can bear that in mind and do the optimization before you launch

a campaign such as a billboard campaign, then you've got a good chance of

increasing the ROI on your overall advertising campaign.

I will give you an example – the Danish Butter Company, Lurpak; they had a

billboard campaign in the UK at Christmas 2007. It was a very simple message:

“Leftovers we call them Ingredients”. The message was simply that if you use

Lurpak, then you could make those leftovers into really great ingredients for some

great food. The interesting thing about this is what people are likely to search for

after being exposed to that ad. The answer is that they are going to look for leftover

recipes, such as leftover Thanksgiving recipes.

We did a whole host of research, and we found something like 420 very significant

keywords all around the phrase leftovers. The problem as far as Lurpak was

concerned was that they didn't rank for any of those searches. We did the searches 
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… Be Prepared (bonus tip)

up to the first fifty pages, and they just weren't there. That's a real shame, because

they are absolutely missing out on the interest that their ad generated for leftover

recipes.

The simple thing of course would have been to optimize for those popular leftover

phrases before the campaign was launched. If they had done that, they would have

picked up many of the subsequent searches that people would have done. That

could have been a tremendous source of revenue, and of course the real bonus on

top of that is that they would have picked up all those people who were seeing

leftover or searching for leftovers without having seen the campaign in the first

place.

There is a double win in there, in terms of the benefit that marketers could have

gained. One of the things that we have to be very aware, particularly within large

companies, is that we silo the activities of search engine optimization, public

relations, direct mail, and advertising. The lesson from campaigns like that is, let's

not keep them separate; let's think about things right across the board, across all

our marketing disciplines. Then, we can all work together and produce tremendous

synergies and really increase the ROI on our campaigns by doing so.
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